‘Region of the World - Košice World Region’ 

Assignment 1: Destination video for the Košice Region, Region of the World. Destination - Slovakia

Objective:
To create a modern, dynamic, and visually attractive video that will present the Košice Region as an attractive tourist destination. The video should attract tourists to discover the famous sites, natural beauty, cultural monuments, and various activities that the region has to offer. Added emphasis will be placed on editing techniques and the creative idea that will render the video a special signature and a unified character. The use of other innovative approaches achieved by means other than filmmaking/technical solutions is also admissible.

Target audience:
· National tourists (families, young travellers, nature, culture, and gastronomy enthusiasts).
· Travel professionals, influencers, and travel agencies.

Format and specifications:
· Duration:
· Main video: Up to 100 seconds
· Main derivative: 30 seconds
· Social media derivatives: 15 seconds (9:16 vertical format for Instagram Stories, TikTok)
· Resolution: 4K (Ultra High Quality)
· Style: Fresh, dynamic, modern, emotional, with an emphasis on the visual experience.
· Music: Energetic, inspiring, with elements of traditional Slovak music (if it fits into the chosen context of the video). Use of traditional music as inspiration, rather than in the original form.
· Language: No dialogue, universal (possibility to add text headings - typography).

Video structure:
· The video can also work with the following inspirations, but the final interpretation of the displayed content is in the creative competence of the authors. The only limiting condition in the interpretation of the content displayed is that it is not possible to include shots depicting specific commercial entities or visuals identifying specific brands of commercial entities!

For a better understanding, here is an example: if images depicting e.g. gastronomic themes are used, they are acceptable as long as they do not identify the commercial entity or its brand. 



1. Introduction (0:00 - 0:10):

· A quick preview of the most famous locations and activities.
· Shots from iconic places: The St. Elizabeth Cathedral, Spiš Castle, Dobšinská Ice Cave, Zádiel Gorge
· Film effects:
· Using time-lapse for a dynamic introduction.
· Smooth transitions between shots (e.g. zoom transitions, whip pans).
· Colour grading: Warm, rich colours that enhance the beauty of the region.
· Objective: To immediately attract attention and arouse curiosity.
2. Locations 
· Košice:
· St. Elizabeth's Cathedral (majestic interior and exterior shots).
· Cosmopolitan Košice (squares, cafes, nightlife).
· Spiš:
· Spiš Castle UNESCO (shots from different angles, including drone shots).
· Spišská Nová Ves (view of the town with the High Tatras in the background).
· Ferrata Gorge, Tomášovský Výhľad view (adrenaline activities).
· Caves and castles:
· Dobšinská Ice Cave UNESCO (magical atmosphere).
· Krásna Hôrka Castle, Andrássy Family Mausoleum, Betliar Manor (historical monuments).
· Wooden churches:
· Ruská Bystrá (UNESCO) and Inovce (tradition and unique architecture).
· Borša:
· Manor house in Borša, Podkova - dead arm of the Bodrog river (peaceful and romantic shots).
Film effects and key elements:
· Drone footage: For aerial views of the sites.
· Slow motion: To highlight emotional moments (e.g. views, natural beauty).
· Masking and transitions: For smooth transitions between locations (e.g. the shot from St. Elizabeth's Cathedral transitions to the Spiš Castle).
· Typography: The possibility of using headings and references.

3. Activities and interests 
· Zemplín:
· The Labe ship (water sports and relaxation - scenery).
· Tokaj:
· Vineyards, Mala Tŕňa Tower, Bodrog rafting (wine and comfort).
· Gemer:
· Flow Trail, Zadielska Planina plateau (cycling and nature).
· Spiš:
· Sableway to Geravy (scenery), Palcmanská Maša, Cycling in the Slovak Paradise
· Abov:
· Kayaking on the Hornád River, steam locomotive - Alpinka, Zádiel, Sivec - Ružín (activities for adventurers).
· Events:
· White Night, IPM, Art Film Fest (culture and entertainment).
· Gastro:
· Coffee, local food, wine (gastronomic experience).

Film effects and key elements:
· Dynamic editing: Rapid sequences for activities (e.g. races, sports).
· Sound effects: Natural sounds (water noise, birds) for better immersion.
· Colour grading: Different colour tones for different activities (e.g. warm colours for gastro, cool colours for nature).
4. Conclusion:
· Final shot with the logo of the World Region and the slogan (‘Košice World Region’) followed by a link to the call to action (CTA) !

· Film effects:
· The use of an animated logo with subtle lighting effects.
· Final creative design on the CTA with a link to the website or social networks.

Derivatives for social networks:
1. 15-30 second videos:
· For Instagram Stories, TikTok, Reels.
· Focused on the most attractive shots and activities.
· Short text CTA overlay
2. GIFs and short clips:
· For use in posts on Facebook, Twitter, Instagram.
· Focused on specific sites and activities (e.g. ‘Dobšinská Ice Cave - a unique natural treasure’).
3. Static images with the text:
· For use as posts or banners.

Technical requirements:
· Sound: High-quality sound recording, possibly using royalty-free music.
· Colour grading: Rich, vibrant colours that enhance the beauty of the region.
· Subtitles: Option to add subtitles in different languages (English, German, Polish, Hungarian).

Additional Notes:
· Emphasis on dynamic shots (drone shots, time-lapse shots, motion shots).
· Focus on the emotional experience - show how visitors feel in these places (joy, wonder, relaxation).
· Link locations to activities to make the video feel like an invitation to a real experience.
· Uniform visual style: Use similar transitions, colour schemes, and effects for a unified video character.
· Provide photographs or other material from the shoot for marketing purposes.


Schedule:
· Draft scenario: By XX.XX.2025.
· Shooting: XX.XX. - XX.XX.2025.
· Editing and post-production: By XX.XX.2025.
· Submission of final deliverables: By XX.XX.2025.


Assignment 2: Destination video for foreign market - KOŠICE Region SLOVAKIA

Objective: THE VIDEO USES VISUAL MATERIAL THAT IS THE RESULT OF THE FIRST ASSIGNMENT AND POSTPRODUCTIVELY MODIFIES IT IN A FORM THAT MEETS THE FOLLOWING CRITERIA: 

To create a modern, dynamic and visually attractive video that will present the Košice Region as an attractive tourist destination for international travellers. The video will focus on iconic places and the most famous attractions of the region that have international potential. The emphasis will be on strong visual elements, emotions, and authentic experiences.

Target group:
· International tourists (young adventurers, families, enthusiasts of history, nature, and gastronomy).
· Travel agencies and influencers promoting European destinations.

Format and specifications:
· Duration: up to 90 seconds
· Main derivative: 30 seconds
· Resolution: 4K (Ultra High Quality)
· Style: Dynamic, emotional, visually impressive
· Music: Energetic, inspiring 
· Language: Without dialogue, with subtitles and typography in English



Derivatives for social networks:

1. Vertical videos (9:16)
· Platforms: Instagram Stories, Instagram Reels, TikTok, Facebook Stories, Snapchat
· Duration:
· 15 seconds: Short, dynamic clips with the most attractive shots.
· 30 seconds: Longer versions for a more detailed introduction of the destination.
· Specifications:
· Resolution: 1080x1920 px (Full HD vertical).
· Emphasis on simplicity and quick shot: Use the most visually attractive scenes (e.g. St. Elizabeth's Cathedral, the Spiš Castle, Dobšinská Ice Cave).
· Text overlay: Short, engaging CTA texts (e.g. ‘Expand your Horizons!’
· Call to action (CTA): ‘Follow us!’ or ‘Visit us!’ with a link to the website.
When linking to another channel, use the claim: For more INSPIRATION go to or Powered by...

2. Square videos (1:1)
· Platforms: Instagram Feed, Facebook Feed
· Duration:
· 15-30 seconds: Short, concise videos that grab attention as you scroll.
· Specifications:
· Resolution: 1080x1080 px.
· Content: Focused on specific sites or activities (e.g. ‘Zádiel Gorge - a Paradise for Tourists’).
· Music and effects: Fast cuts, dynamic music, possibly short text subtitles.

3. Horizontal videos (16:9)
· Platforms: YouTube, Facebook, website
· Duration:
· 30 seconds: Short version for commercials and promos.
· Up to 90 seconds: A longer version for a more detailed introduction to the destination.
· Specifications:
· Resolution: 1920x1080 px (Full HD).
· Content: A comprehensive introduction to the region with an emphasis on locations, activities, and atmosphere.
· Subtitles: Option to add subtitles in different languages for international visitors.

4. Short clips and GIFs
· Platforms: Twitter, Instagram Stories, Facebook, web banners
· Duration:
· 5-10 seconds: Very short clips for rapid attention.
· GIFs: Repeatable animations without sound.
· Specifications:
· Resolution: By platform (e.g. 1080x1080 px for Instagram, 1200x628 px for Facebook).
· Content: Focused on one specific location or activity (e.g. ‘Spiš Castle – a majestic history’, ‘Dobšinská Ice Cave - unique natural treasure’).
· Text overlay: Short, engaging CTA texts (e.g. ‘Expand Your Horizons!’)

5. Stories formats (interactive elements)
· Platforms: Instagram Stories, Facebook Stories
· Duration:
· 15 seconds per clip: Every clip should be short and to the point.
· Specifications:
· Resolution: 1080x1920 px (vertical).
· Interactive elements:
· Polls: ‘Which place would you like to visit? Košice vs. Spiš Castle...’
· Swipe-up links: Redirect to a website or booking engine.
· Quizzes: ‘Do you know where the Dobšinská Ice Cave is located?’
· Content: Focusing on various themes (nature, history, gastronomy, activities).

6. Pre-roll and promotional videos
· Platforms: YouTube, Facebook Ads, Instagram Ads
· Duration:
· 6-15 seconds: Short promotional videos that grab attention within 3 seconds.
· Specifications:
· Resolution: 1920x1080 px (horizontal) or 1080x1920 px (vertical).
· Content: Focused on one main idea (e.g. ‘Expand your Horizons!’
· CTA: ‘For more INSPIRATION go to or Powered by...... with a web link.

7. Highlight videos (highlights)
· Platforms: Instagram Highlights, Facebook, website
· Duration:
· 1-2 minutes: A montage of the best moments from the main video.
· Specifications:
· Resolution: 1080x1920 px (vertical) or 1920x1080 px (horizontal).
· Content: Focusing on various topics (e.g. ‘Nature of the Košice Region Slovakia’, ‘Culture and History’, ‘Activities and Adventure’).
· Subtitles and descriptions: Short descriptions for each part (e.g. ‘Expand Your Horizons!’).

8. Teasers (trailers)
· Platforms: All social networks (Instagram, Facebook, TikTok, Twitter)
· Duration:
· 10-15 seconds: Short teasers to spark curiosity.
· Specifications:
· Resolution: By platform (1080x1080 px for Instagram, 1200x628 px for Facebook).
· Content: Mysterious or emotional shots (e.g. sunset over the Spiš Castle, nature whispering in the Zádiel Gorge).
· Text overlay: For example, ‘An unforgettable experience awaits you. Watch the full video.!’....

9. User Generated Content (UGC) formats
· Platforms: Instagram, TikTok, Facebook
· Duration:
· 15-30 seconds: Short videos that can be easily shared by users.
· Specifications:
· Resolution: 1080x1920 px (vertical).
· Content: Focused on challenges (e.g. ‘Tag your friend with whom you'd like to discover the Košice Region Slovakia’).
· Hashtags: #KosiceRegion, #DiscoverEasternSlovakia


Summary:
· Vertical videos (9:16): For Instagram Stories, Reels, TikTok.
· Square videos (1:1): For Instagram Feed, Facebook Feed.
· Horizontal videos (16:9): For YouTube, Facebook, web.
· Short clips and GIFs: For Twitter, Instagram, Facebook.
· Stories formats: With interactive elements for Instagram and Facebook Stories.
· Pre-roll and ad videos: For YouTube and Facebook Ads.
· Highlight videos: For Instagram Highlights and the website.
· Teasers: For all the platforms.
· UGC formats: For user engagement.

Inspirations from abroad:

Visit Oslo: Is it even a city ? https://youtu.be/8vhD59ac7nw
Iceland: https://youtu.be/CkghoJ-HCYQ
Visit Greece - A life changing experience: https://youtu.be/PlCPx9yETCo
https://youtu.be/CkghoJ-HCYQ
Visit Africa: https://youtu.be/d6scLtB0C38
Visit Switzerland: https://youtu.be/wXcBGfXXL4w
Visit Switzerland : https://youtu.be/dRID0fo-2FQ
Visit Vilnius: https://youtu.be/FZgJaiq6xQU





